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Maslow (self-actuali-

zat ion )

Fincino 4 (soul)

(Eudemonia)

(Dickens) 5 

Handy

INSEAD

(Euro-Asia and Comparative

Management Centre)Bettignies

Bettignies

Handy

 4. The Platonic theology:

Concerning the immortality of souls.

 5. (Charles Dickens, 1812-1870) Pictures

from Italy ( )
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Handy

(school, 
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(Stanford) Pfeffer

Bennis O’Toole
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Fong, 2002)

(Academy of Manage-

ment Learning and Education) Bennis

(2005)
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(Financial Times)

(Enron)
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(usefulness)

(Bennis & O’Toole, 2005)
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(McNamara) 6 

(physics envy)

1930

(reaction time)

Leavitt(1989)

 6. MBA (1961-1968) (1968-1981)

(1946-1960)
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Pfeffer (Pfeffer & Fong, 2002)

Mintzberg

Lampel 7 (Fortune)

CEO( )

(Microsoft) Bill Gates

( ) ( )

( ) (

) ( )

(Mintzberg & Gosling, 2002)

 7. Mintzberg, H., & Lampel, J. (2001). Do MBAs make better CEOs? Fortune, 2001 2 19
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Bennis (2005)

MBA

(We are not qualified to teach

it)

Bennis (2005)

(Dallas University) Thomas

Lindsay

95%

5%

(expertise)

(prudence)

(Clinard & Yeager, 1980)
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( )

 8. INSEAD
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( 1881 )

INSEAD

1990

15

IMD(International Institute

for Management Development)

EMBA

LBS(London Business School)
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INSEAD

Berry

Bettignies

(The corporation

as a community : An oxymoron ? )

INSEAD

Bettignies INSEAD

(new- l i be ra l

ideology)

(sense of the community)

(Bettignies, 2000)

(thick description)

Insead

Knowledge, webpages, working paper

(seminar)

Duncan Watts (1971
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Lazarsfeld

(two-step flow theory of media message) 9 

( )

Watts

Milgram

Milgram

Milgram

Watts

Watts

Milgram

(MIT) John Van Mannen

(organization

ethnographics)

 9. Katz, D., & Lazarsfeld, P. (1955). Personal influence. Glencoe, IL: Free Press.
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Francois Lopineux

(reflective approach)

McGill Mintzberg(in press)

(imagination)

(dogmatism)

(what)

(how) (why)

what how

why

(Family Enterprise Challenge)
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5 6

(non-
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(thoughtful)

( ) ( )

( )

INSEAD
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(maximum)
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(University of California

at Berkeley) Vogel(2005)

CSR

(The market for virtue: The potential and

limits of corporate social responsibility)

INSEAD

Vogel

CSR

CSR

Vogel

Bettignies
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(Individual, Business, and Society)

AVIRA (Awareness, Vision, Imagination,
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(EU Corporate Social Responsibility)
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7000 700

12

150

2000 92

70

35

( )

INSEAD

(Wharton)

(strategic alliances)

10. INSEAD(2005). Executive education programs 2006: Developing business leaders for the world. Fontainebleau,

France: INSEAD.

(

)
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(market success)

MBA EMBA

MBA

(Pfeffer & Fong, 2002)

(
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( )

( 2003)

(

)

( )

(Business Week, 2005 8 )

( ) Academy of

Management Journal 

(Anne Tsui)

Bennis (2005)
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INSEAD

( ) ( )
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SCI SSCI TSSCI

SCI SSCI

SCI SSCI SCI SSCI

SSCI

11. (1919) 6 1 1919 1 15

12. 2003 10 10
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(

2003)

( )

EMBA

EMBA
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(useful

and important, interesting and original,well

thoughtout, well argued, well designed)

(Bennis & O’Toole,

2005) 13 

INSEAD

( )

EMBA

( )

EMBA  14

EMBA (

)

(

)

13.

14. 2004 12 24
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INSEAD

Kohlberg

(school) 15 

Rakesh Khurana 16 

(public good)

(commitment)

(code of ethic)

15. SARS

16. Khurana, R., Nohria, N., & Penrice, D. (2005). Management as a profession (Chap3). W. Lorsch., A. Zelleke.,

& L. Berlowitz (Eds.). Restoring trust in American business. Cambridge: American Academy of Arts and Sciences.

( )

EMBA

EMBA

Pfeffer (Pfeffer & Fong,

2002)
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17. Handy, C. (1998). A better capitalism. Across the Board, New York, April, p.4.

 17 

(community)
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