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\ #Sfelll
SN APIRHE SR EREAE
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| BR_BPIMPIRMRRIFTRAEAL
PR AR
G - MWER - 5T8E% - BRSW0 ~ BBED’

A A BB A SO SRR e TE B BRI R BT SR
WsERiERR At 2 ) AURR RS - BT E 2015 5 12 HE 2016 £ 5 H -
Al E B A R R B EENE R BUEY  HEA B AR sGB AR R A AN E
WFSERTARADIR ~ ER S TR BLRETIESR « W ARG PRI FS
L R SRS BRI H 8T o LA SR HAUFER PRERE T BB B
BARIIEDTSCE - MEN SIS IR ERNE R « 1rE - AR EEE R
UL

e

T UR AT e R R BB EGE it EREESE SRR - AT DARSER
RS A R L e A B RERE R AL - [RIbt - AT BAF T B e e
R B IT 7 eER B R 2 - SRR R A E R A R RS E A H
R - BESGERASCE SR SO R S AT E B SRR I e R %
RS - A 2007 S 1T B B2 T BAPT Bl pir e AR R A ( L AE R
2007) » B35 ER] PA) LRI R ATT 52 R RE A R B B T AT o WESR A BT SERR A
EfEHt RAFRIRTFeisk o SR SRR B R AR - (B2 A RF [ & 2015
FOEA/FRHE > AweEaE e e AERIEREE - BGER
EESENL - EMCEE R RO A AU - fITEENE BRI B EE R
orfrRsidl - 178 B UL AR TSR - DU A A B RS B R Y
LB Tyl o (o 1SS N R e 77 S| AR S PV S g

— A

YOS BN ERE AR EAVE B ELREAR MR - BT AGE KRB EVE B ST R s R R
BT B R TR B R A 5 4N - BT AR R AR A B 5 R ELSS - A
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(e - BPIAPIREESHFRSEARAE] REHE

MR BT B i lERR R E Rt T - DL H il i R BRI e 1.2 gt
st Tn BB AV B B PTG SRR B R BRI e B - R R A BB
Ao ZHISE o o RN RATIET SRR AT - IR AT AR R E kL
AAEEE T - ER S AL TR R BUF B AL R R < 275

=~ HIRRIZE S E

AGTEEHEHE T M PO A EAREANEEE 1T - AR
TESEEH ~ S HEITHRA - AGTEFIRN T BRI J i R R 2
R B 22 BRI Al 28 3R B SRS S AR BRI ST 22 08 E 9 B8 - 1 [
JEA RO R BT - KL ARG T DU FiAE (2011-2015) %G B BRI BRI T
i SCAE Fo o AT BAF IO SEa B R B - ARMIATER SR B e = e
B AMHE RS SRR E R e A S e o I TR S R
£ ARSI S MBI R AR 2R - (H L E BB RN 3
B o KL - SHERTIET RS TR ARG AR b B R R & .2 3
earE (Tracks) RyBERlE - KRR ErHy F 2 HIVE 5 S MR FTINTSL -
K] bk P e 25 S A B A B BRI SEaR R - IRy ITRIE I SEE e 275 -
SN » R EIEE BRI R (Special issues ) FREEEHR#EE . (Editorial
statements ) IEHE 7 HTIEM7E8EH FHAVERER - &k BB EBMERE
o AT BREER . DR R ARRYRTIE I Seas i -

ARETEMR NIIRE P ST R IIRFCERE AT - /G 2% S bk B S R R ) o3
T~ RS IR SRR SRS CE MR ST SERRNS ~ BT
ARAEE o BRIBEHTER— o BT E MR » R QHb U B P o B A [ B
HATIWE Fo o A BAFIIF S EaR B R BRI » AR — PR  FE88 0B - R
2 E WA TR WTIC AL - NS AT E TR AR S S R 2L h -
BE (E=FF) A Web of Science 5| H SRR E K} 8 5230 71 4F
(2011-2015) fA RSt EAFI R FIB R AT &m 5L » FHERIEER i am SO 2 303
REIFT TR B TE TR L GE2RR—) » N EHR S
= 2,808 & o

RT3 S B (BRI B ) 3R AGHERE —ERmIS R
i B ARSI THRAS o A FIEGE A LA (AR ) - DI S @
H - iR R R (DERFREER ) » S EE MmOy EEE
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*— TREBEERFR (2011-2015 F)

PR HAT!
« European Journal of Information Systems
« Information Systems Journal
BAEIE * Information Systems Research
(1,142)" « Journal of Management Information Systems
 Journal of the AIS
* MIS Quarterly
 Journal of Consumer Research
1TiREE + Journal of Marketing

202) « Journal of Marketing Research
« Marketing Science
* INFORMS Journal on Computing
« Journal of Operations Management

S EREEER + Management Science
(2,444) * Manufacturing and Service Operations Management

« Operations Research
» Production and Operations Management

« Transportation Research Part A- Policy And Practice
» Transportation Research Part B- Methodological

pEA =i
a0 « Transportation Research Part C- Emerging Technologies

2,808 . - . .
( ) « Transportation Research Part E- Logistics and Transportation Review

» Transportation Science
= HATIIER 2 B BEEIE Article, Proceedings Paper, Biographical-ltem, Correction, Editorial
Material, Reprint Review * ZRSt2 R4 Article SE{TOHT » SRR ( ) NADES -

% IR (b2 2 RS ) - 75 Rk S ER BRI AT I 5
o o AR ST T Others j ERIH 5 SO BRI P E Gk - A3
SN T Not Relevant  JERIH « w5 & MESUE R S I FiasiE -
Rl & Bz FER A GBI AR » 5B B - RIE IR - DISERk
FRASIET o FHR RSP EN R R ER S - B EREEEN LA » &
MHEF 25 B ER ST o3 e - FREZ BRI AR o B B L — R
W5 o Ko T HEARASE SR (Inter-coder reliability ) » FEtfhiE 50 FamsL >
[FIFRFAGERARER 5 052 - RS RIAT SRAE 25 R R FESE 50 B
BRI R RS E EHE 50 i UM FE R - BRATEITHRIEIVEE 4T -

SERGR ST HERRIE S - TAMEITER T CERAER) » DIRWIRERE L
A OSCEURE BT R - PR R G BT RR R - 3 0 KA
BHEL R R » R T HESE it B ISR RER s TS IR - WEARIBAE Lot bt
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(B SPNFIRAESNFEREAAE] AEHE

P2 PR R T BRI e ~ 25 S BT & L R DL IR
SRS Z R P L B i Y - PRER A SRR HIIE T e -

=~ MPIRAIEHTF AR

P FUIRAKIE LT SRR B Tk o AT BT B T RE T ST EE R o AT B R
K DU RE 25 S 50 At R s HL LT -
(—) ENEEEE

PR B EVE B SR 7820 - ARWTFELL Palvia et al. (2015) Frigth
ISR R R - 275 Vessey et al. (2002) Z5rRAHE R - RERIGE
G HF - MR EE PR TR RE - PR+ =T seaRE -

xZ FEERIARHEBRE

HRER" HISERE
A: Individual/ (1) Business process management, (2) Environment of IT: internal or
Organization/Society external, (3) IT and culture, (4) IT value, (5) Organizational design, (6)
BA /1B TE IS usage/IS adoption/IT acceptance, (7) Societal issues/societal impact of
(8 I5tHRER ) IS, (8) Sustainability/green IT/IS
B: IS Management (1) End user computing, (2) Innovation, (3) IS management and
BIRREE planning/IS strategy/IT governance, (4) IS staffing, (5) Outsourcing and
(9 IEtHTRsERE ) offshoring, (6) Project management, (7) Security and privacy, (8) Virtual

teams, (9) IT/IS professional*

C: Information Technology | (1) Big data/data analytics, (2) Business intelligence/expert system, (3)
and IS Development Cloud computing, (4) Databases/database management systems/data
(11 18358 ) warehousing, (5) IS design and development, (6) IS evaluation, (7) IS
implementation, (8) Hardware/software and programming languages, (9)
Mobile computing, (10) Telecommunications and networking, (11) Open

source*
D: IS Applications (1) Customer relationship management (CRM), (2) Decision support
BIARIRIER system & executive IS, (3) E-government, (4) Electronic commerce/
(16 I8THREE) mobile commerce, (5) Enterprise resource planning (ERP) , (6) Global

information technology, (7) Group support systems, (8) Health
information technology, (9) Inter-organizational systems, (10) IS
functional applications, (11) Knowledge management, (12) Media and
communications, (13) Social media/social computing/social commerce,
(14) Social networks, (15) Supply chain management, (16)
Entertainment software/virtual worlds*

E: Education & Theory (1) IS education, (2) IS theory and methodology, (3) NeurolS*, (4) IS
BB RATIER (4 1§ | ethics*

HIRER )
& o ROVER D EIRISEIED » FUBIARERE -

b Ryl SRR T s R WU SO AR IR - A 0 S AE ST R B
AR IR R o SRR AR
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& © e P
AR W05

w2011 =m2012 =w2013 =m2014 == 2015 —— 2011-2015

B— BAESIERS : 2011-2015F 2P AR ERBE

SRR SRR AR T - 28 MY FEaERE - B4E TT/IS professional,
Open source, Entertainment software/virtual worlds, NeuroIS, %l] IS ethics » Ff%&
e DA ETVE B U TR A - Hrh & T e g\ I
St (AR FR ) ©
AR R ST SRR A R R - B SR SRS R R B 0 LR AT T RIS g
% 53 A1 By 1S usage/IS adoption/IT acceptance (A6)° ; IS management and
planning/IS strategy/IT governance (B3) ; IS theory and methodology (E2) ;
Electronic commerce/mobile commerce (D4 ) ; Social networks (D14 ) ; IT value
(A4); IS design and development (C5) ; Security and privacy (B7) ; Social
media/social computing/social commerce (D13 ) ; Knowledge management
(DI11) & THEMFEEERIZFTREEALE 2011-2015 FFIRFIHE ZFIRTEE
(ZnE—FrR ) » vl T A AR R B TR R — B AR
BEARIAVIRA (A6) RALIKEN Ry & AHVE Bl Ry B 2T 9238 - 0
HENEHR = RO ERE R A~ B #0#% - K - EEry &R E
itk » WHEREN HARBE A (AR S ) B2 BiliR ] - A RERHERLE

P A6 RFEWIFEIE A T 6 TERFFEEE (k2 IS usage/IS adoption/IT acceptance ) °
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[EE = 2PN A% SHARREAAE] REME
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AEHS RS - AR - KL - AR e e ~ 3 - &
AR IR BT T ERR R I RAE R - U IR B & a3 i B
SRR R O o R Ah - E S S AVE B AR A B BT B e B A I,
Bt - BERRME R BT SE ke (E2) » IRk AR B IR SeaiiE s — -
S5 - BEHE TR RS R - DU RS  RBdR B
NIRVBLEE - iE & NERE (D14) ~ BAl L EMEZAL (B7) ~ ¥ 7 ré 85 BT TR RA 55
(D4) Fuit BB EG Bt R (D13) A A Z 2 Hiil S, -

R T EERHS BN RS - BECRAE BB AR E] (B3) ~ 1T (HIE
(A4) ~ HaCRfEeET LR (C5) FIRIEEEE (D11) FEH I IEaERE - Al

Tl

Fre o —TERL L HNg « RHERELEH - RIANMA] e & AR i T i

71 INE Y EEVE B S B BT SEERE  SOT AR — EAE R E TSR

f'i?\\g °
SHATAGNVE H I RIRTIENT 7S - AR =R - 2B ESEGRIYEH
x= BHACERPAEHARER
HIEGAITEERE HO3

IT and Openness

PEELRERERTHL « TBHE - BEASAMBRRMRENIFIEEEI
BIPKES - B IUBIFT (Open Innovation) ~ BMMEREHRNBEELOHEE
5 HEESHENEET - BALE - BALESZBENRRINER

Service Design /
Service Innovation

PEZBERRACEENT(UARER - WOBBER / IRFFRET - MIERET - AAIFTEFEREINR
RABESEREEE  CHUAERENARER - R ClEENOEEEAR RN
EENAER » DB BERETIER GRS » HIA0 : Fintech (financial
technology)

IS in Healthcare

BREFACLEAIZT L7 WARAERANRREGBESEIRE - MURSIETANE

Management BRI BEARERE

Smart World YIEBERS ERMBANGE - NLEERER (BI1E5E,) BUEE » SO
RBNEARER - WOFAARIRH B BENRFFRIEATEEB  REBHRE
1BEERE - B > HFEZS DARKRAER - KEUEDT - BDREEFEBMDIRST
ME

NeurolS BIEE R (Neuro Information Systems) 2FENIATRSE » EBSERRAD

WIERIBHDA (WK ~ MRI 55 ) RRSTEAEIENETBHHRUTEREHT
REERBIE - LERIHIERNEREEENIER - BERNZRINARRIBRE
ERUBEHIVBIENBABHER - REBRAZRE » BREZSERINATER
BRI - RAREHSIERERNHTBE

Innovative System
Development

BFRMHRIREEARTNIEEE - AMBENFRET - BUREIRE
2B - HIL0 : RIS - BUERENER - DY RMFERNER - M
R ERHNTER

Sharing Economy

MBEBIEERAT » AREPNERIULE  EEFHNRPHEBIREIURS » fl
4l Airbnb ~ Uber ~ B¥32NE ~ B¥IREES » AM IRV I BB IR ENE
IR - WTIRFE(F - RARRFEBRARDOITHZER
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\ 2 . T ,'Li/

N B FIRME SRR AE

2 i -GIE A - Blan - BEE s QRS I (NP ~ REE o A
%) MHBARMTCERE - BRERRGCRIRT « IRES R B ET ~ BEAE - &l
24 BERLTE - GEEIP R — B AUISCE RS o S E AR ER - J1
ERETE AR A AT ERHEE S i SR AET R
PG B R AR P SR AR o RS - ML RO R - DI E e ki E
HIRGSERE S » AR TRy ESERR = - G SRR RIIE I JEa i - [ER &S
BRI R H TR
(D) TIHEERE

TTHE B I A E e R G I 1T RS T SE 3B AT - BIARE
PR E T RS g LB R BTGk - o i BAFIRIRIS R S b5 23S (Huber et
al., 2014; Mela, Roos, and Deng, 2013; Wang et al., 2015; Yadav, 2010 )  [Xit; -
AEHESEL Tournal of Marketing AF4F BRI Kt U WS Co 4
Ty FLAEGR T ZURE o FEE DL Journal of Marketing Research, Marketing
Science, Journal of Consumer Research SFHATZ SCRRIEIEA S 1 im SRt a iy it
FUatod - MRS IERGEANS - R AN LT B B AR SRR SR -
s ERFFEERE - oS/ IERSEEE - AERPIFTR -

#x0Y (TIHEIEREIC T EEE

LR HREE
A: Consumer Behavior (1) Decision making, (2) Purchase behavior/purchase intention/buying
BEETR process, (3) Consumer culture, (4) Self-control and goals pursuit, (5)
(10 IBfAZRERE ) Social identity and influence, (6) Brand choice, (7) Memory and search*,

(8) Persuasion*, (9) Satisfying customer*, (10) Resource constraints*

B: Advertising/Marketing
Communication/Brand
B/ 1TiREE / Gohd
(11 IEAFREERE )

(1) Online advertising/internet marketing, (2) Advertising effectiveness,
(3) Word-of-mouth, (4) Visual communications, (5) Advertising and
social media research, (6) Brand identity/brand image, (7) Brand
experiences/trust/satisfaction, (8) Brand loyalty, (9) Brand personality,
(10) Brand community, (11) Brand advertising

C: Strategy
RES
(9 IBtHREERE )

(1) Segmentation, (2) Direct marketing, (3) Pricing, (4) Marketing
implementation, (5) Strategic marketing, (6) Business-to-business
marketing, (7) International marketing, (8) Market orientation, (9) Brand
equity

D: Service Marketing/
Sales Management

(1) Sales forecasting, (2) Sales promotion, (3) Personal selling, (4)
Sales force management, (5) Customer satisfaction, (6) Customer

IRFR(TIRERIRE SR loyalty, (7) Customer complaint, (8) Customer perceived value, (9)
(10 IBtRFRER ) Service quality, (10) Customer relationship management

Eié?ﬁi%;g & Channel (1) Retailing, (2) Channel management, (3) Electronic commerce, (4)
a?ﬁlﬁ;}%%%ﬁ ) Marketing channels

116 I>rmderismEs
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[EE - 2MAPRAESMFEREAE] RRB L

HRERE RRER
F: Methodological Issues | (1) Scale development, (2) Bayesian methods/Bayesian analysis, (3)
IR ABE A Econometrics, (4) Profit and cost analysis, (5) Marketing-finance
(6 IBtARERE ) interface research, (6) Other methods
%é;g%%z%onal Issues (1) Organizational learning, (2) Organizational structure, (3) Human
‘(l4“IEﬁH”%§“§§E) resource, (4) Supply chain management

H: Product/service
Development

(1) Coproduction/idea generation, (2) Product/service development, (3)
Product promotion, (4) Value creation, (5) Service innovation/

%%%ﬁ%—;@% technology-enabled service*

I: Others (1) Ethics and social responsibility, (2) Nonprofit and political marketing,
HithsgrE (3) Environmental commerce/social marketing, (4) Social networks, (5)
(7 1Bth9RsERE ) Theory and philosophy of science, (6) Market or industry analysis, (7)

C2C marketing*

5 * RNERX D BIRISEIED » MG 2HFEE -

AR G S B A A 2R

A SCHCR SRR O o LERT A AR SRR

MKk © Purchase behavior/purchase intention/buying process (A2 ) ; Decision

making (A1) ; Self-control and goals pursuit (A4 ) ; Social identity and influence
(AS5); Persuasion ( A8 ) ; Other methods (F6 ) ; Marketing implementation (C4 ) ;

Pricing (C3) ; Advertising effectiveness (B2 ) ; Advertising and social media

research (B5) o ZME 7R » 35 LARERERER 2011-2015 FEAVEEREIBAKRE

w2011 =m2012 ==2013 =m2014 =w2015 ——2011-2015

B {TIAEIEEE : 2011-2015FAPSIAREERRE
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TN BPIRME SRR AE

HEHNWHETTR (A2) MERAMEERSNWIIFEEE - Zad s BRE
S EAETRE 5 IHEFIREIT R (A1) HER kPR —AYZAF T EE0E
{EAER R BSEACE - 2015 SFRVLLBIARERY 2011 FE1M S - 230 MEHESS -
= A BN I SRR Ry B BRI B HATSE K (A4) > FE TSR BLaE
(Y ZAP AR B AR S il —TEAERE - {H 2011-2015 FEHAR A RAAH B R E Y 3%
S - [EfEREN T ERtREEE (AS) RSB SRR EMA SN E - 1Y
2013-2014 ] - HAZIEH AR EEGRFR — » EXNHEANIEETT R
(A2)-

EFATIE IR HIENT SR - SRR S A [P 7
w0 WIRAFTR » RIERTEVICRER BIESRE - (1) FeKRBiREsS
WEEEENEIRER DU Z U BRI AT TH - DUNGEENN SRS L3858 - 8
{EAESEERIRAEST 5 (2) THIRRAE » AR HAE XA R R A8 - 730
nE I e 5 (3) Bt A AR AT e Rt B B L BB R - 0
AR AR AN - DU A C B MR E B RIRRE 5 (4) i N
AT Ry WEATE NS - BB e AT - S5 {[ES R
FERVGREAE N E 4 SR AR A - FEE R U SR BRI~ RV E
Tk FEHEAT Ry BRGNS
AR - ME I TR E T B HERIEE HARE K ) PERRRE R TS
FIJRIRT - LR RER A 288 FR MR DM SR PR M IR R T T 25 i - e B Ll e
anfTT R B RIETTERANTIE - R Ry Bl 2t &y £ SEnmah it o0t R IR 2 )
ENCHETTEE - Ry PEERR - AR EEEEHEMYITR LIGE RE L

R -
&*h (TIHEIERENRIEATER
HIEGAITEERE 83
Developing marketing |- Organizations have to better-understand customers and improve their
analytics for a data- marketing decision making with the rich data through analytics
rich environment - Improves analytic skills/ analytical methods for getting greater insights in a
data-rich environment
- Being good at using different types of data and information (i.e. how should
individual-level data be used to build more powerful customer-level
marketing programs )
Understanding - Highlights an enduring importance of customers in marketing
customers and the - Understands how customers and consumer behavior have changed due to
customer experience technology and other forces
- Understands today’s customers requires taking varied perspectives that
suggest new concepts, ideas, and thinking

(BETR)
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HUREDRFREERE

B

Self-related consumer
behavior

- Highlights on “self-control and goals pursuit”

- Self-control is a cognitive process that is necessary for regulating one’s
behavior in order to achieve goals

- Explores how consumers pursue their multiple goals and how their goal
pursuit changes over time

- Understand consumers’ self-control in achieving goals, particularly those
involving health and food-consumption

Social issues in
consumer behavior

- Emerging Market: (1) Rethinks existing perspectives and practices. (2)
Understands consumers, culture, institutions and regulation in emerging
market

- Demarketing: The practice of demand reduction (i.e. combat overfishing,
energy waste, overeating, etc.). Develop more effective tools and skill in
demand reduction

- Social Marketing: Highlights the social marketing for the environment (i.e.
marketing to reduce waste, protect water quality, etc.)

Change in media
usage pattern

- Addressing social media usage due to its ability to instantly identify and
connect with users, high speed for communication, and its ease of use in
influencing user experience

- Understanding the impact of social media influences on product choice

- The profitability of social coupon campaigns to businesses

Marketing dynamics

- Emphasizing dynamic decision making—that is, decision making in contexts
in which current actions on the part of consumers or firms have future
consequences

- Studies the evolution of consumer preferences and the dynamic effects of
marketing variables, such as advertising and price promotion

(=) EER{EXREEREE
TR E B SR E BRI TR ARV A MH BRI TR SCHR RS L ST RIS
A A o RN E AR Ve L P E R - 12 INFORMS,

Institute of Industrial Engineering (IIE ), Production and Operations Management

Society (POMS),
(EURO) SEfsR AT ey I i Bl i

The Association of European Operational Research Society

S AVINDREY R EIE VAV

HEEIFRIHT] (32— ) ~ Naval Research Logistics, IIE Transactions JT4-3RHVEF
FIrh A gt 2 i SEasRE - Be%E b Ak ISR 28 (A05R 5P ) » Hirp
WEVYEIEERE » LY+ IAMFEERE -

T\ EEREREIERECAREBRLNE
R a3
A: Individual/ (1) Sustainability, (2) Social responsibility, (3) Environmental responsibility,
Organization/Society | (4) Green manufacturing, (5) Green supply chain, (6) Energy-awareness,
B - MBSt SER | (7) Green computing, (8) Network design, (9) Closed-loop supply chain,
(10 IBIATREE ) (10) Resource allocation and distribution

(BETE)
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B: Management (1) Product development management, (2) Flexible manufacturing systems,
BIEEG (3) Performance measurement, (4) Supply chain disruption management,
(9 I8H5%EE ) (5) Supply chain coordination, (6) Responsible and reliable sourcing in

supply chain, (7) Joint inventory/stocking, (8) Distribution logistics
management, (9) Outsourcing/contract management

C: Methods and
Technology
RRABRIRTTA
(16 IbA5TERE )

(1) Service quality, (2) TQM, (3) Lean and flexible manufacturing, (4) Cloud
computing, (5) Remanufacturing, (6) Decision making under uncertainty, (7)
Robust optimization and design, (8) Crowd sourcing, (9) Coordination and
competition in supply chains, (10) Game-theory-based operations
management, (11) Mechanism design, (12) Behavior-based operations
management, (13) Social network analysis, (14) Information sharing and
information asymmetry, (15) Queuing theory, (16) Algorithms, solution
approaches

D: Applications in
Specific Industries/
Organizations

(1) Case study, (2) Report of implementations of advanced OM
methodologies, (3) Empirical analysis, (4) Healthcare operations
management, (5) Tourism and entertainment management, (6) Production

FERBO
(7 186508 )

LA 2011-2015 FEEE RSB FEREE - 25 7 Bl F S P QR - R T 5 e
78 By Algorithms, solution approaches (C16), Decision making under uncertainty

and distribution in food industry, (7) Applications in other industries

(C6), Empirical analysis (D3 ), Supply chain coordination (B5), Game-theory-
based operations management (C10 ), Report of implementations of advanced OM
methodologies (D2 ), Applications in other industries (D7), Queuing theory
(C15), Healthcare operations management ( D4 ), Hil Behavior-based operations
management (C12) » Jtb-TIEEA TR FEEERE - 75 2011-2015 FE[H L BAFTRE 4
MERFAE S — B 2% (B =) - R TTIEB0RIG (C16) ~ AREERRMF NHIR
W (C6) JEFEIHTIIE (D3) I Ry BN < Bl —JEMFEREE - Hrh Cl6 &
G ZEEH o LIS FESR D R BT R R BT i 923 - Co MERHER S
SRR S EHEE ] - BIEMREEMIERETT o s2H A - 3 ZE R E
RHEEIECR AR B LB R - IR EBRR T 2%
5 - D3 R FEEFEMNICEM I L EHR R - JRE RS B DU
EALRI T GETT - TR EE ST EREEARRR - 5340 » GREEHRE
STAEAR G I B 3B 5% » Game theory HESREAG D B2 - AR
Bl ARG & - SRR A ERE - ikt & B SRR - WS EF 2R %
A DERHERBARIIERE (C10) ZZAMTREE K IE T s - JofElE
FEH TR EIE (D2) AR ESE < ER (D7) QIS EE 5 E R HHRE b 72y
HEE -
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< TS ) N & N S [¢) X &
N NN Q R N O @ O
& & o & ° & K &
& & 5 & R N #° &
$ & < < & W ¥ 2
?\Q & @ % > I\
& < S Q Q I O
O o O >

w2011 =m2012 ==2013 =m2014 ==m2015 ——2011-2015

B= S ES{FESIEREE : 2011-2015FAPIAREEIBEE

B E RS T SURIIRTIENT SR A - S BRI EEE MR
AR
1.Business analytics and intelligence : & FHfENTELA TS i A EEE
FEBK -
2.Sustainability management : JKFEE T - Hp @ E&FEARRERE - O HLES -
G ARG -
3.Social media’s implications for OM : it FEEERS B ESEE BT RT A 2 i
4.Operations in emerging countries : FAZEE PSR 2 VEEE A E 5 2%
B% - IR Rl e Bl R — -
5.Additive manufacturing (e.g. 3D printing ) : b4z EE R = EL i sEAE%ET ~ B2
IR PR  MER S M E B SRS RREEHFE A
#E o
6.Healthcare operations management : B HEEAS T &I 5 | 58 S HORFSCRET: -
7.Disaster management (humanitarian supply chain) : S EEHHEIREE - &
N BHYIE < fE Bl E -
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8.Security and risk management of supply chains : {1 /fE T S El (L e R &« B -
9.Empirical research : BEREWFEA/E EFHIATIH B - THATGHETTHRZ
WFSEE AT AT A2 [ IERE T el -
10.Multidisciplinary/multi-methodological approaches to OM : Z#EREZ W52
B Ry TR TR S R L -
(00) ‘EREIE A
S P U e A R 2 T B A B i ERR A L (=
T2 - 2007 ) DURAHRBAHATI A sy 2588 -1 - s B G Ry /SR
e = RIETGEE » AEREFTR -

xT ERECIERBCHREBRE

XA IR RR
A: Transportation Theory | (1) Z8RARETELADH - (2) BILEGELR - (3) BENE / K1TE / BRE
and Methodology TR (4) ERARELER R > (5) BWEERRETEIDT > (6) 8
SEIIRRER ST E BERERE - (7) FIRIEH 0 (8) BEWIERATIAEMAE
(8 IBHAFRsERE )
B: Transportation (1) BEGR » (2) DBEMRERS - WMHiBRE - AHE@ERE - (3)E
Economics and Policy WA ASETE - (4) EWIRERE © (5) EHRES » (6) EWISEMEBERE
SBESEERBUR ftbR=E
(6 IBHAFRsERE )
C: Transportation Network | (1) Z#@iBi8i0B1I5IK @ (2) RIFEBEBE » (3) BADRE » (4) BEREEE
BB (5) MBEBAREDHT > (6) BESRETERDHT » (7) IBESEMDRIRE
(7 BiAFRERE )
D: Safety and Security (1) BSEHFEHREDT > (2) BRITREZEDT » (3) EthZ2RR
BEZE
(3 IBHAFRsERE )
E: Logistics (1) HERRRES » (2) ERFZERIE » (3) TEEE  (4) IT KRS -
RS (5) E1E1ERRIRE - (6) EfthDiARSRE
(6 IBfFRsERE )
F: Environments and (1)K EBREE - (2)1XDHREN  (3)BREE / BHE GHG HEIR / Xi&EH
Energy (4) BHRREIREMTEIER » (5) EfttRIEEREERRE
IRIBERAZIR
(5 IBhfFRszRE )

AR G S BB A SR - BRSO S SRR BT o LR BT Eas
REIRFF Ry« BEBLE IRITHE /Byt T R AR (A3) 5 HANEHELER R
(A4) ; EERRIEETEL AT (AS) 5 BALERRI (A2) 5 i B gL
filfieE (B6) 5 REPREEE /MK GHG HRIL /7K iEE E (F3) 5 gt Ml
(C7) ;5 sGEBUR (B1) 5 Ifa] FHHIEARE] (A6) 5 ZGEALBEAER /IR 2 M
& /Al S (B2) - ANEPYFR - Hrp RS R T B TR
R (A3) ~ BB ELERRM (A4) BRI CEA S TR AR R
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2 HFFHE TS -

BT B USRI RIE I 7E R - SRR R B R A
o ANFRJ\FR o HEEE B U b ST AR T & B KRR B H A R
BUFTZRRCHTAE - B 1YW ~ IRRET ~ HERIE ~ REdE i ERIEEET
T heE R P ST Y 22 /1 (411 Smart transportation ~ City logistics ~ Supply
chain decision analytics * Transport dynamics: day-to-day dynamics ZEff5255
) - file NSRS & - BB SR B —(E E E Ay e s (A0
Environments and energy * Transportation and public health ZERfFEERE ) o it &
BRSNS rT FERIAY K et & i - ANE R AF AT S e TR
BB AT ERIE A S EZEZIRGE - SR B RAvRGT BlpR Bl - #MEIS S E i B
B AWSE (A1 Emergency response ##id ) » BiEit &EIRE » ERGTRIEGE
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HIETHR =R R 83
Smart Transportation | F FYJHHE - KSR - BRARAT - RHIRMEASEBABRIRMN - BATE

BRI L - BT EWMEN - BEEM - 5572 H) - Connected-automated
vehicles, Connected and probe vehicles, Crowdsourcing and social
transportation & » {EESE AR KL EEWRATIRIE

Emergency Response

EBEREARKRBNLESR - WOIREME - REURIKE - NSRRI
ZRHEGTE - WESTE - EHMBRKRRMLN-EE - 8= Evacuation
systems, Emergency services, Emergency planning, Humanitarian logistics,
Resilience of networks 558

Environments and
Energy

AARRBEEBRIRERA  MERSERNDP  BRBRE - BORRH
BRI TENERMASE » LLERHREEHNR - MTEHFRE
B Green supply chain collaboration and incentives, Energy management,
Electric vehicle transportation systems, Sustainable transportation
infrastructure materials &

City Logistic

WHEEBBIRE - REBWHERBER @ WRFS VA B RIEER
08 - DI CEFBHORRITE - WHDROFBRIRRIE - BREESRER
BEFRIB1EFERE

Supply Chain Decision
Analytics

BHMBRRE - HEREEFEEINRNRBRR - BARNTHBHE
PEEMSE - U HENR CORREIERE

Transport Dynamics:
Day-to-day Dynamics

BREARMEVED RISBECHTEK @ BFDE@BNEAREIGIITEE - URERR
FERBIRT

SHIOBHER RIS - BEEADNTRIBEESE - HENESHE
SFR2ARBEMBETIFRERURER  SERREE - RIARBE - &
MESE@AMES - B - BEREE - BUERBTER  BYED B
£ ERERRSHEHERNAZE

Congestion

Transportation and
Public Health

@ ~ £555

NI EE i 53 A B BB P R e EE LR RREA T 0 2011 & 2015 43
7,596 R w3 » DAEesE R ik s BAFI SRR » TR S ban - &3
SMAIERH (A6) BIEEHAME BT (B3) e EilVE H EESERE
fif o HAMBAF IR TR L E AR B B 9T U5k (E2) ~ EEFRaisEe T
g5 (D4) ~ DU &g (D14) « fEfT 8B - i AP I oEaseE
HEEE ST R MM - B EEEEETTR (A2) » HEEIRTIT R
(A1)~ HI¥EHIEEEER (A4) -~ it gillAEZ 2 (A5 UKk
(A8) -

e B ESEE B RRE T IABERIE (C16) ~ AHEE BRI TRIT
W (C6) LIRERE D HTISFE (D3) 1538 1A ARG R i BAFTHY AT — TE I 5258
rl o HAMEAFIRYI ST R L FE R A (BS5 ) ~ DA MG R b n U E
H (C10) %5 o feidEfmE B - A EAMI e R E SR RS iR1T
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F/EUERT TR (A3) » EABHEELER RN (A4) ~ HEREAUEE B
3T CAS) ~ BALEERREA (A2) ~ DURGERASH B BCR HAARTE (B6 ) » Hrh
RV YT Cas R B e B G Bl 50 3= RE AR -

SHETRIIEIT TR - REEERE R BRI » 25 085 HiaiE
BB e R ~ BRI R T R B R Y, - SRR AT
G HEET - RS BB ERRE - RS A H IR AT
WEhfseaad - (B EA R R - ST ¢

TG - BENRHSL v Y BT A B B B Bl S SE T O I S R - G BEE)
FTHIRFERIR - Blan - BB T (BORBUR 3T ) BB Dod e e -
Smart World Fe HAHBHRY "B o~ TRHAR S B T A ) Ao iy & Ve B
EBTBAEIRTIE IR © S RBUR IS 2 e bry s A Bl - S8 fE
HITTHE0 AT J7i% (Marketing analytics ) + DI5@{bAESE1 T 8HRRRE S 12 fHAS1 T8
BB B A RTIENT SRR  [RIA - A A RS A BB TR RS
SEMHTELEEE (Business analytics and intelligence ) ~ SR B SE I HP Ay 2y 258
figy ( Smart transportation ) Bi{ItESHTE /34T (Supply chain decision analytics )
BRI AR AERA NI RTIE I 23R - (RILL - &2 BRI R H R
BT AR 2 R B B4 - I B 1 S 9E T i BB S Y RE DT - A RE
SR - R ATEERTIERERIIRTT -

HR - B ISR RiiE R Bl & % R BN RE B RARE o BIan - kRS
(Social media) EILELHE% (Sharing economy ) BHEK » AfE st 7 AR A
gy 7 B B 8 SEIK AR ERE (1T-enabled ) By BIIHT A1 {R] NEFI 38
TE ~ Anfry s v S ps U2 VS B RIS e B i AV TS I 903 5 55—l »
TEt RS PIH B B AT N A BRFR ~ S B E A o atam - DASGit A
HEENEEE VRS [HSTIE AR REE DR iR 7
VESEE BT IT AR (2 Wit B B R B 2 A s BV 28 B SR 15 B i RO R HE T
Geid o [AIIL - B TR R FERE R R i o R B RE B i &R
(A kHEFE R ~ Geli) » A LEEE I - BRiIEMErbisEE -

et PR I B R AT I HTIER a8 - m] DAZS B RIS F
BEREREE A —EREBNE - B0 - EVE I DU A 7 BV E T
I T RIRI B PR IS B (Healthcare management ) FHEHEEE B R ARSI E
2L i 4e#4: (Public health ) FHEARTRE (AMTRKRTE ~ AT ) FEMNAGEH
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